Course Detail

First Year

  Basic Level Subject 

 Mass Media & Communication

Communication Skills Written & Spoken, Style

Television Language & Grammer

Television Programmes & Viewership

Media Ethics & Laws Part I

History of Broadcast Media  200 practical 100theory

 Foundation Level 

 Writing for Television

 Concept, Research & Treatment

 Television Production Process Part I

 Presentation Styles

Core streams optional (any 1) tune to specialization 

 Television Programming & Media Management

 Broadcast Journalism

Advertising & PR 200 practical 100theory

  Specialization level 

 Television Production

 Television Programming & media management & Research

 Broadcast Journalism

 Advertising & PR 200 practical 100theory

Projects

Dissertation, 15 min production

Second Year

Basic Modules 

 Trends in Mass Media

 Communication Skills ,Group & Leadership development

 Media Events & Management

 TV Channels, Regional & National

 Media Ethics & Laws (Part II )

 Development Communication

Foundation Modules Mandatory 

 Style of Fictions & Non-Fictions, Ads

 Presentation of News & Documentaries

 Television Production Process Part II

 Indian Culture & Traditions

Core Streams Optional (Any one) * Tuned to their specialisation 

Breaking News Coverage (Broadcast Journalism)

On-line multi camera production (Production)

Social Ads, Traditional Forms (Advertising & PR)

Television Rating Points TRPs (Programming & Media Management)

Note:-*PG Diploma In Mass Media (1 Year Duration) is equivalent to the first year of M.M.M. Course.

Specializations

Production 

 Multi camera productions

 Camera & Lighting, Chroma key

 Graphics & Special Effects

 Live Broadcasts

Project

Programming 

 Prime Time Strategy

 Non-prime Time Strategy

 Flagship Programme

 Master Plan for a Station

Project

 Live Production

 Resources & Financial management

 Business Compliance

News-Room management

Broadcast Journalism 

 In/Out-put co-ordination

 Bulletin Structures

 Feed / news flow Management

 Sting operations

Project

Adervertising & PR 

 Life cycle, Products, Markets

 Media Planning & Campaigning

 Agencies

 Research & feedback

Project

Final Project, Research & Internship 100marks
